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2014 Board of Directors

President
Laurie Findlay
Alpacas of El Dorado
4535 Boo Bear Lane
Somerset, CA 95684
530-642-8082
info@alpacasofeldorado.com
Vice - President
Karen Ball
Heart & Soul Alpacas and Spinnery
14514 Oak Meadow Road
Penn Valley, CA 95946
543-432-3015
heartandsoulspinnery@gmail.com
Treasurer
Karen Kelly
Arapaho Rose Alpacas
10702 Arapaho Drive
Redding, Ca 96003
530-949-2972
kskellyl@att.net
Secretary
Lisa Beatty
Rockstar Alpacas
16440 Bonney Rd
Royal Oaks, CA 95076
831-722-6560
mattsmom@pacbell.net
Director
Phyl Clempson
Alpacas of Napa Reserve
1550 McKinley Road
Napa, CA 94558
707-265-0989
alpacareserve@aol.com

Left to Right
Back row: Lisa, Laurie, Karen Ball

Front row: Karen Kelly, Phyl

I n Californiabdo
pioneer of progress, Calpaca
was the firstd and is the
oldestd regional alpaca
association in the Northern
Hemisphere. Calpaca and
past and current members
have been leaders in the
American alpaca industry
since 1989.

Its member farms are home to

some of the oldest and most

respected bloodlines in North
America.

Calpaca Membership Chair
Pam Brady
Oak Valley Alpaca

Affiliations

Alpaca Owners Assaociation
AAOAO

8300 Cody Dr Suite A
Lincoln NE 68512
S tr adi2#4378484 as a
402-437-8488 Fax
www.alpacaowners.com
www.alpacaregistry.com

Alpaca Research Foundation
AARFO
www.alpacaresearchfoundation.org

International Lama Registry

Al LRO
www.lamaregistry.com

Alpaca Fiber Coop of N America
(AFCNA)
www.AFCNA.com
www.americasalpacas.com

2044 South Ranchero Rd.

Valley Springs, CA 95252
209-772-3906
oakvalleyalpacas@yahoo.com

Connection Editor
Dianna Joraan
Alpacas of Somerset Farm
PO Box 190 (mailing)
Somerset, CA 95684
530-620-6033
DLJORDAN@Iive.com
Calpaca Members Serving on
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Bonnie Potter 9 President
Fair Winds Alpacas
530-823-2820
Fairwinds Alpacas@aol.com

Dianna Jordan 3 Vice President

Alpacas of Somerset Farm

Staying Connected
Keep up with member and
Calpaca News
Calpaca Website
http://www.calpaca.org/

Group Emails
calpacal@googlegroups.com

Calpaca Facebook
Calpaca California Alpaca
Association

530-620-6033
DLJORDAN@Ilive.com
Tom Petersen 3 Director
Alpacas All Around
916-660-1918
tapetersen48@hotmail.com
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Cal paca President 6s Mess

As | sit here writing this while watching over our pregnant dams due to give birth
over the next several weeks, | feel it is a good time for reflection on times past and
what lies ahead in our Calpaca and alpaca futures.

In the last ten years | have seen an industry change dramatically, maybe not as

fast as some of us would want, but still change and grow. Ten years ago, these
ani mals were sold as the AHuggable | nv
about the fiber.

The alpaca industry has actually created jobs that we might have never known
exi sted. It has creat edOHMAw nan dVinmd rskoe {
fleece and yarn. We have more vet students studying camelid medicine than ever
before. Alpacas created a need for specialized transporters and people who have
become famous training alpacas and who
who now write books about alpacas and a TV program dedicated to shearing. And
who ever heard of AEPDOs and histogram

The marketing of these animals has changed the most in the last ten years. From
expensive print media to the explosion of Social Media! How many of us now sell
alpacas and alpaca products using Social Media? The future knows no bounds.

Now is the best time for all of us to become involved with our local and national
affiliates. We are again on the brink of exciting changes and are beginning to
realize these animals are livestock and in order to move our industry forward new
and very different livestock models need to be looked at and explored.

The camaraderie, the team spirit, the willingness to help one another achieve a
common goal is what drew us to this industry and what keeps us engaged and that
should never change. The current and future alpaca investors are much different
than we were ten years ago and they are looking into our industry in a very positive
way. They know they are reaping the benefits of our past knowledge, hard work
and committed breeding programs. By working with our local and national affiliates
we can continue to direct the changes and move our industry in a positive direction.
| look forward to seeing what the next ten years will bring.

Laurie Findlay, Calpaca President
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The annual Calpaca Connection Membership Directory is one-of-a-k i n d . I t 6s hje o
published copy of the quarterly AConnecti-ong¢ an
on resource for our membership.
Are you looking for marketing tips?
Learn about the power of on-line marketing in the articled Di gi t al Medi a flor
Al p a com page 8
Learn how to enhance your on-line presenceinii We b si t e ddpagd 10 s 0
Check out the information at the AOA Member Public Relations Support Center at
https://www.alpacaowners.com/prsupport.asp and page 4
Do you want to stay fAConnectedo with other €al p
Review the list of Calpaca member ranches:
New members will discover nearby ranches
Current members will discover new members that may be close by
Carry the directory with you when you travel (especially if you are transporting alpacas).
You never know when you might have an emergency and need to reach out for
nearby help. Alpaca people are wonderful when it comes to helping others.
Page 2 lists the contact information for the current Calpaca Board Members, the
membership chair, the Calpaca members currently serving on the AOA Board of
Directors and how to submit articles and ads to the Connection.
Are you looking for resources on the internet?
Check out page 13 for a list of alpaca related sites on Facebook
Other Content:
Meet Calpacas 2014 Citizen of the Year: Bonnie Potter page 5
Calpaca in the News: Calpaca members participate in AG Day at the Capitol page 6
Youbve Got Fi beArtclepaheorw What ?
Cal paca Member Ranchesé..page 114
Cal paca Member Directoryé.page 16
Al paca Ownership...The AGood Stuffo é. Page
Me mber Mar ketingé. begins Page 24
Connection Classifieds...Page 33

AOA Member Public Relations Support Center
https://www.alpacaowners.com/prsupport.asp

The information found in the AOBA Member Public Relations Support Center provides AOA
members access to the templates and sales tips for alpaca breeders. The Press Kit section
provides assistance in getting news coverage for your alpaca farm or ranch. Topics include:

1) How to Contact the Media

2) Helpful Hints on Talking to the Media
3) Press Kit Contents

4) Public Relations Photo Library

5) How to Write a Press Release

6) Story Ideas



2014 Calpaca Citizen of the Year

On behalf of the Calpaca Board of Directors, we

would like to announce that Bonnie Potter received

the Calpaca Citizen of the Year award for 2014.
Webve been trying to pers
Bonnie, but unfortunately have not been able to
catch up with this very,
will. Here is some background information about
Bonnie, from Dr. Google.

Not only has Bonnie given herself tirelessly to the

alpaca industry since 2003, she was a past President of the California Alpaca
Breeders Association, Inc. (Calpaca), she served as a member of the joint
Alpaca Registry Inc. (ARI) - Alpaca Owners and Breeders Association's
(AOBA) Government and Industry Relations Committee and for the past 3
years has served as President of the ARI Board of Directors. She is now the
current President of the Alpaca Owners Association, (AOA).

Bonnie had a naval career that spanned over 30 years - just ask Dr. Google!
After graduating from UC Davis with a BS in Animal Science and working as a
Medical Technologist in Sacramento, she decided to go to medical school.

She completed her last two years on a Navy Health Professions Scholarship,
for which she owed two years to the Navy as payback. She was a clinician
and teacher of internal medicine for the first twenty years, and then transitioned
into executive medicine, retiring as a Rear Admiral in 2003.

This alone is deserved of an award, but what we love most about Bonnie, is
she is always there for the people of the alpaca industry. Whether it is for our
local community or on a national level we have always counted on Bonnie and
she has never let us down. Next time you see Bonnie and her husband
August, give her a salute, a handshake or a hug and congratulate her as being
our Calpaca Citizen of the year for 2014!

Calpaca Board of Directors




Calpaca Members Patrticipate in AG Day at the Capitol

Hi Everyone,

Just wanted to give you a report on AG Day at the Capitol this year. | believe we had another
very successful day at the Capitol. Bonnie (Potter), Joan (Clappier), Vicki (Arns) and Tom
(Petersen) were all terrific, doing their part as alpaca ambassadors. Bonnie and Tom guided
more than 50 FFA students (a lot more, | lost count) into the pen to take pictures with the
alpacas. Never saw so many "Selfies" in one spot in all my life. | was very impressed with the
guestions some of these young people asked, and their enthusiasm towards alpacas. Joan &
Vicki did a fabulous job of showing everyone all of the wonderful products our animals
produce. Vicki would draw them to the booth with her spinning demonstration and then Joan
would take over showing all of the North American Alpaca Products. A great demonstration of
just why we are raising these animals, and their contribution to California Agriculture.

Bonnie conducted several press interviews both print and radio. Seemed like every time | looked
up from the Alpacas, Bonnie had a microphone held up to her. Great Job Bonnie? Tom, again
was indispensable. Keeping a sharp eye out for various legislators and their staff

members. Since Tom works at the Capitol, he was able to recognize the legislators and did a
great job of guiding a dozen or more into the pen to get there hands on the alpacas. We were all
able to tell our story of the California Alpaca Industry to several legislators.

| was particularly impressed with one Assembly Member. | had a rare moment with no one in the
pen but me and the alpacas. When a lady approached, tapped me on the shoulder, and ask very
politely if it would be possible for her to come into the pen with the animals. | motioned towards
Tom (he was engaged in conversation at the time) and said that he would let her in. Tom, turned
around and immediately recognized Assembly Member Yamada. Turns out that ASM Yamada
represents District 4 (Woodland, Davis, Dixon and the outskirts of Vacaville) and is my
representative. She stayed in the pen for a good long time, got a couple of photos, got her hands
on all four alpacas, and then began asking a string of questions. We had a nice long discussion
of how alpacas are contributing to California's Agriculture, with family run small farms, and how
most of us would not be contributing at all if it were not for alpacas. | was thrilled that unlike most
of the other legislators, who were expertly guided to the pen by Bonnie & Tom, ASM Yamada
came intentionally looking for more information. | believe that we will get a representative from
her office to visit us at The Classic in Dixon.

All and all, it was a very good day for Calpaca. Hundreds of Calpaca brochures were handed out
to the public, and told that they could find a ranch near them. Weather was great, and | believe
we created a good deal of enthusiasm (especially among the young FFA and 4-H members)
towards our Alpacas.

Great Job, Bonnie, Joan, Vicki and Tom!

Bruce Nelson
Ahh...Sweet Alpacas

Editordéds note: Thank you Bruce Nelson for your dedi (
mention that you help organize this event, supply the panels for the alpacas and select alpacas from your
herd that you know will interact well with the public.
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You've Got Fiberé.. Now What?
Dianna Jordan, Alpacas of Somerset Farm

The shearing is finished, life is back to normal for your alpacas, and you find yourself
surrounded by bags of your bountiful harvest. Now, what are you going to do with it?

Fortunately, you have many choices avail abl ¢

cooperatives.

Determining your best option(s) begins with asking some key questions. Your answers will
help guide you to the fiber processing choices that best meet your needs. Some questions to
ask include:

A Does your business plan include a r af
variety of merchandise from different sources? Do you want to sell only fiber and fiber
products produced by your own herd? Do you want to sell a combination of both? Do
you want to provide only "made in America from American fiber" products?

A Woul d you prefer to purchase or trade
A How i mportant is it to get back end j
own herd?

A What is the size of your clip (number
A What i s your budget for fiber proces:g
A What 1 s your anticipated ROI (Return

Your answers to these questions will give you a good idea of which options, or combination of
options, are best suited to meet your needs.

MINI MILLS

Mi ni mills are just what the name | mpli esémi
design they process smaller volumes of raw fiber, the processed goods are individualized to the
needs and requests of the fiber producer, and they ensure that the products returned are from
the fiber producers own alpacas.

In answering the few simple questions, you may have discovered it is important to you to submit
fleece from a specific alpaca and receive back finished product from that particular alpaca.
When sent to mini-mills, you control the outcome. You can request rovings, yarns, blends, felt,
etc. You can ask for blends from two or more alpacas. Mini-mill owners will work with you to
produce the products that work best for your needs.

If you are looking for personalized service, products made from the fiber of your own animals,
and are willing to wait until your fiber can be worked into the mini mill schedule then using the
services of a mini-mill is a good option for you.

FIBER POOLS AND COOPERATIVES

Fiber pools and cooperatives are another option for fiber processing. Unlike mini-mills, when
you submit your fiber production to a fiber pool or cooperative the products you receive will not
be made exclusively from your alpacas. As the names suggest, the raw fiber is collected and
then processed together.

If you have a ranch store and want to sell a variety of products from different sources, then
sending your raw fleece to fiber pools or cooperatives may a good solution. The cost of
purchased product varies depending on the individual organization and the agreements with the
contributors. As the fiber producer, you determine what works best for your situation.

Continued on page 22
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Digital Media for Marketing Alpacas

By Joe Preston, Openherd.com (adapted by Dianna Jordan)

In 1810, the mayor of New York City, DeWitt Clinton, proposed what many considered to be a delusional
idead digging a canal by hand 363 miles long through the wilderness that would create the first
transportation route between the eastern seaboard through the Appalachian Mountains to the western
interior. However, the project lacked a critical elementd special hydraulic cement to prevent water seeping
out of the canal and lock system. So a young canal employee named Canvass White traveled at his own
expense to England to learn what he could about the technology. On returning, he experimented with native
materials and hit on a compound that worked. The Erie Canal opened early in 1825 after just 8 years of
construction and cut transportation costs by'abo

This story of a vision, a plan, the right technology, hard work, and eventual success, serves as a framework

for understanding how to select and use digital
decisions, 0 says Zig Ziglar in Selling 101, ibut
even more the case with digital technology becau

tend to just do what everyone else does and hope it will do the trick, or at least relieve our fears of being left
behind. When you understand the role digital media plays in your overall marketing plan, your choices will
become more focused and applied with better results.

A Vision

Getting into alpacas is a bit like marriage - relatively easy and compelling to get into but hard to make it
successful. Behind every alpaca farm there are dreams about what will hopefully be achieved and strategic
marketing is critical in that success. And since digital media is now so central in marketing, it is no wonder

that it can be so confounding. DeWitt Clintonds
made it happen.

A Plan

It is important to understand that digital media (anything that is created, stored, transmitted, and consumed
in digital format) does not make sales happen on its own. Rather it facilitates and multiplies your efforts in
the overall sales process commonly known as the Sales Funnel. The concept is simple: start broad and
wide getting lots of exposure, then channel prospects to your farmd online or in persond where they can be

engaged in a sales presentation and your far mds
have breadth, depth, and, most importantly, be a complete, uninterrupted system from beginning to end. As
in the case with Canvass Whitebds hydraulic cemen
farms if you dondét have the right technology &and
keep them coming

Right Technology

Since webre dealing with digital measoracategoriéd: Tradifionas

media tends to carry a bit more weight than digital media but it is generally more costly, timelines are
longer, and its effectiveness is not as measurable. In-person contact can be time-consuming and somewhat
costly but if, for example, you are participating in a show, the advantage is that you are able to do a sales
presentation with your alpacas present, which is like doing the whole sales funnel in one step! Word-of-

mouth is gol d! ltds power ful, free, and the rewa
time.

Letbs start at the top of the Sales Funnel: The
other websites to your pages. Links can be place

are usually added automatically when you are active on forums, special interest or social media sites, if a
website does a write-up on your farm or you have an interesting article, unique resource, or
products/services that others are compelled to link to from their websites.

continued on next page
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Social media goes a step beyond a one-
way link from another website because

your comments, photos, and links are TRADITIONAL INTERNET IN PERSON
posted onto your @f] Magazine Ads  Grpip Marketing Siges _ Public Events
t hen their friendso Derect Mmi (penbierd, enc.) A, PR, Sic)
Lo . . . *hone kearch Engrmes I:"!ﬂ Ry ity
of activity might appear to be idle chit- 5 irf':“ : itibonte Vahoo ey Wond-of-Mouth
. - Wl Wi H - i e . =
chat, it is a very powerful form of social T Social Media EXPOSURE
mar keting. The ol d (Fayehook. Blogs, en.)
b us | ness W| t h p eo p I | Linky :|.|:.||-rlli'..'r wiehgres
here. Blogs are part of the realm of social ; P N 4

media but are mostly the work of a single
author posting news, updates,
commentary, photos, etc. While this may
seem, again, to be a time-consuming
indulgence, they can get you listed in \ f
search engine results because you are
writing about subjects that people are
searching. Once someone hits your blog
page, itds an easy
list!

Special Interest Websites, such as
Ravelry.com, can be great places to
network with knitters and advertise your
fiber. However, you:
investment of time and effort, and, a good
product line to make it worthwhile.

GrompMlarketing Site Frofile
Farm Website

| g Person Hands-oh Pl{ I.: S I:NT"‘LTI(-}N

Onlime Anction
Phone Call
Emunal

SALES

Farm Visal

Search Engines

I n an AOBAd6s 2009 Member Survey,

those researching alpacas for the first time said that they used internet search engines (Google, Yahoo,
etc.) and individual farm websites by very similar high percentagesd 82% and 80% respectively. * However,
because search engines usually display only one
marketing site, which can represent thousands of farms, to get your farm directly into search engine results,
this is unlikely to happen. Visitors have to make their way to your farm indirectly via search or directory
pages and can easily browse away to another farm. On the other hand, if you have your own farm website
that is properly optimized for search engines, you are far more likely to be directly listed in search engine
results. This puts your farm just one click away (see diagram to right), engages visitors in your identity and
sales presentation and makes it less likely they will browse away to another farm.

Group Marketing Sites, such as Openherd.com, are highly specialized search engines for browsing the
largest selection of alpacas, farms, and other resources, and generate the busiest marketplaces (relative to
number of members) for advertising to other breeders. Along with features such as online stores to sell
alpaca products, group marketing sites offer sales list presentation and management systems superior to
what individual farms can afford and the ability to automatically display them on your personal farm website.
This is a good example of how technology is used effectively to multiply your efforts by editing in one place
with two sites being updated simultaneously. Because of the importance of having a personal farm website,
as noted above, we recently took this idea a big step further by providing members with a complete farm
website that is connected to their member account, giving them the benefits of being on both a group

mar keting site and having their own farm website
about group marketing sites, it is interesting to note that online auctions encompass all three stages of the
Sales Funneld exposure, presentation, and sales all in one.

Continued on page 34




Website Basics

By Joe Preston, Openherd.com

know you're passionate about alpaca farming but would you

realistically entertain a farm wvisit at 17 otlock on a Sunday

night? The truthiis that you easily could—and shoubd—business
is business, rght? 50 am | pushing night tours 3s a new twist an
alpaca farm markating?

Mo, of course not. I'm talking about your frm’s website Potential
customers can be getting familiar with what your farm is all about,
locking at your animals or store, and getting excited about visiting
you from the comfort of their home a hundred miles away, and
all while you sleep! lsn't that 2 marwel? Yet, from owr experience
at Openherd with =lking to hundreds of farms, you're more likely
saging to yourself, it would be a marvel if | ever get my website
figured outl”

The reasons many farms don't have a functioning website are
either because they don't really know what a farm website is, or
they've had dificulty with 2 previous attempt and gave up at
some point in the procass. 5o Id fike to start back at the basics with
clearing up what 2 website is (and is nofl, then explain the main
things you need e have a functioning website, and finally look at
different website solutions.

What Is a Websita?
| know this i a very basic question but from our expenenca
people have different ideas of what a website is. Many people, for
instance, think their Openherd profile is thair website. Take 2 look
at the dizgram below:

[ D ]— @{'
=1 7]
£l

Openherd.com islike an alpaca show—many farms are represented
under one roof and you rent stalls for your animals and set-up your
marketing tabde It's a great place for exposure, networking, and
participating in group activities, but it's not fully your farm—it's
someone el5e’s venue,

On the other hand, wwwyourfarmcom {(or whatever your
website address would be), is like your real farm: The address goes
2 a place that s exnchusively yours, bears your identity, colors, and
feal and you are not competing against other farms for attention.
if somieone called you up and wanted to visit your farm, would you
tell them to mest you at the alpaca show or come to your farm?
Which would leave them with a better impression of your farm?

S0 a3 farm website is not just some informational pages on
someone else’s website but is your own exclusive website with
it's own unique website address. Marketing is first and foremost
about engaging people emotionally. People buy what they want,
not what they need (55 million people don't need an iPad, but
thay bought one anywayl. So when you have your own website,
wisitors will be fully immersed in your farm experience, raising their
emoticnal imvolvemant, and making them far more likely to go the
naxt step and get in touch with youw

5o now that we have 3 better idea of what 3 website & lets ook at
the four main things you nesd inorder to have 3 functioning website:

1. Website Spaca

Imagine that you live in a townhouse and want 1o start a farm. The
first thing you'd do is find some land because your curment place
ism't 521 up to be a farm. The zame thing goss for 3 website —
you'll need to rent some hard drive space from a company that
specializes in website hosting because your home computer isnt
s&t up to be 2 web server. This is where your website files will be
kept and served to someone when they visit your website. 5o this
s your “property " for your nesw website.

10




Howthat you have someland, yow decide on a unigue nams foryour
farm. Your postal address is the information needed to focate your
farm but once someone has programmied thisinto their G5 or has
the way memorized, they won't need to refer to your postal address
any longer—the GPS or memory will take them to Your Farm. The
same thing goas for 3 unigue website address, known as a “‘domain
name.” Whan you sign up for website hosting they will give you a
temparary website address but it's not usuzlly very personal or easy
to remember. 5o you'll find a unique domain name that includas
your farm name (Le. www.yourfarm.com), and register that name
with a domain registrar company. Most websitz hosting companias
offer domain registration. Just like programming an addrass into
your GPS, once your domain acoount has the cornect technical
information for where to find your website files, pour visitors will
be able to get to your website by just knowing your domain nams,
www yourfarmucome 5o this is your “name” for your website.

3. Website DesignsConstruction

Mow that you have your land and a3 unique nama for your farm,
you'll need to plan your farm, construct some buildings, and put

your alpacas there. The same goes for a website—your website
hosting is just empty space until you put something there. Since
most peopla don't have the skills to design and build their owm
website, they'll either hire & company to build one for them or
they'll use “do-it-yoursalf " software. The former is expensive and the
latter can be frustrating and time-consuming. o it's undarstandable
that many people have atternpted a wabsite but gotten stuck at this
point. This step completes your "Tarm” online and you're ready for
business!

4. Website Updates

Mow that you have your land, 3 unique name for your farm, and
your property developed into a fully functioning faem, you're going
to need to kesp it running and in good shape. When visitors come,
it'll nesd to be attractive, well maintained, and have new slpacas
and products to look at. The same goes for 3 website. The first
three points are "pre-businass” stzps. The only step your potentisl
customers will care about is this fourth one—what your wabsite
looks like when they visit it. Imagine what a turnoff it would be if
& potential customer pulled up at your farm, the grass was long, 3
pile of construction matenzts out front, and the “Summer Sale"sign
im your farm store 2ven though it's November! A website that looks
cutdated, has old information, or hasn't changed since the fast visit
iz a big turmcfi

Fart of the emoticnal appeal in marketing | mentionad 2arlier is
not just your product but also youwr perscnality. Pecple do business
with people they like. o if your website has gone to seed, people
wion't like the idea of doing business with someone who lets that
happen

Getting Going

If you're ready to get your own website going, you're probably
wondering, “whare do | get started™ The following website options
are the most commion ones and | have listed some pros and cons
for each:

Continued on next page
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High End Custom Website

This approach will give you most of what you wart—a completely
custaorn designed website coded from the ground upand tweaked
for search engines. However, its the most costly way to go (often
many thousands), and can take a long time to go through all the
stages of design, review, and production. Thistype of website often
comes with a d ecent self-editing system but don'tforget that time
is usually a rmore precious resource than money because everyone
only has 24 hours in a day and you can't make time back like you
can money. 5o even though you'll have a "Cadillac” website, your'll
need to make sure you have budgeted the time o pesonnel to
make all the updates yourself on top of what you have to update
an ather websitas,

Low-Budget “Custom” Wabsite

Many people are drawn to these attractively-priced “custom”
websites but expect to get what you pay for. While this option may
seem good enough, you'll likely be paying a web person with a
slow turn-around time for all your updates. 50 even though this
saves you money up front, you can end up paying a lot of money
over time for all of your updates—equivalent to a nicer website
that cames with a self-editing system to do your own updates
when you want.

Do-lt-Yourself Website

If you have the website design and coding skills then this @n sve
you some money and you can make things the way you want
them. However it can e a sink on time and you may never get it
finished with all your other responsibilities on the farm. If you do,
youll not anly be responsible for updating your content but alse
yoursites code as newweb technologies and standards come out.
Also, if your web building software becomes obsolete, you may
have to buy and learn a new program. You probably didm't leave
your previous career to build a website, so unless you want to do
this as a part-tima job, | wiould awoid this even if you have the skills
because it'll cost you more time than it's worth.

Content Management System (CMS) Website

Many farms go with these shared online editing and design
template systems because they e all-inclusive and very affordable.
Because the website code, templates, and editing system are
centrally administered, costs can be kept low and the quality
generally high. Plans typically include website hosting, domain
registration, email accounts, shopping carts, blogging, etc, and a
user-friendly system for editing your pages. You also don't have to
worTy about keeping your site’s code current because the company
does this all for you. Oin top of this you will get technical support
if you need help. However, updating your pages—your sales lists
especially—is still going to be the same imvestment of time as all
the ather options above.

Openherd “Fully Synchronized” Website

All of the previous options have their pros and cons but they all
require valuable time to make updates. With marketing you have
to be in as many places as possible but updating a variety of sites
separately is a big time burden. 5o that's why Openherd pionesrad
the*fully synchronized " website. Itis essentially the same as the M5
option except that you don't have to make those time-consuming
updates. All you need to do is keep your Openherd pages and
sales lists up-to-date and your farm website pulls this information
from our database
and automatically
updates your website,
5o you get the benefit
of  great exposure
and use of Openherd
membership features
plus your own website,
all in one affordable

package.  Openherd

can even register a

domain for you. Coen herd farm website & ncuded
maobile website “app”

To learn more, go o www.openherd.comoln' or contact us at
supportgopenherdoom or £24-954-3044 and we'll be happy to help
find the best solu fion for you

Join Openherd Today!

Openherd.com is the largest alpaca marketplace in Morth America
with over 3000 farms represented. Openherd provides you with
easy-to-use tools to easily manage your information in one
place but market in many places. Openherd also offers industry
resources, such as alpaca show results, Peruvian impaort reconds, a
breeder farum, and materials to help with your marketing.

Get started with your online marketing today by geing to
www.openherd.comdjoln

More Information...

To download a PDF copy of this article and for more
information about Open hend websites, go to:

www.openherd.comswebsites’

If you have any questions or comments about this article,
please send an email to joedopenherd com.

Copyright @ 2013 Openherd com.
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Facebook Groups by Interest
Alpaca Associations

Ohio Alpaca Breeders
Calpaca California Alpaca Association
Sales and Marketing

Alpaca Auction Marketing

Alpaca Marketing on Facebook

Alpaca Search

Alpaca Swap

Gray Alpaca Central

Gray Alpaca Central Marketing

Gray Alpaca Central Studs for Hire

Livestock Farmer's Market

Suri Alpaca Marketing

Used FARM Equipment!! Sell/Buy/Trade!!

UAFF's The World of Livestock, Fiber & Feathers
Special Interests

Alpaca Beginning to End!

Alpaca Bragging Rights

Alpaca Fiber Animal Network

ALPACA REHOME REMEDY

Alpaca Transport

Healthy Alpaca

LLAMA THIS!

'Silky'...The Elite Huacaya Alpaca group

Spot My Alpaca (for people who love Patterned/Appaloosa/Spotted alpacas)

Alpaca Fiber Help

Fiber Artist's Marketplace

Fiber Arts- Barter and/or Trade

Fiber Mills

Not Afraid to Dye (techniques of dyeing fiber)

Products made from Alpaca

Raw Wool for Sale

Spin a Pound Get a Pound

The Fancy Felter's Marke{End products that are felted)
Virginias and Carolinas Spinners and Fiber Artists (all are welcome)
Wholesale Fiber Lots

13




2014 Calpaca Ranch Directory
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101 Alpacas Ranch - Dennis & Vick: Rabe Farm
925 Sterling Alpacas, LLC Nancy & Dave Helwag Farm
Adorable Alpacas Sandra Enckson Farm
Ahh...5weet Alpacas Bruce & Joan Nelson Farm
Alpaca Country Estates Nanecy Chapel Farm
Alpaca Reserve of Napa Valley Phyl & John Clempson Farm
Alpaca Shure Vicla Arns Farm
Alpacas All Around Tom & Susan Petersen Farm
Alpacas at Lone Ranch Renate & Richard Gyuro Farm
Alpacas by the Sea Victona & Ken Hibbats Farm
Alpacas del Oeste Jovee Judy Farm
Alpacas of El Dorado Scott & Laune Findlay Farm
Alpacas of Marin/SoCal Suri Alpacas Sandy Wallace Farm
Alpacas of Somerset Farm Dianna & Jack Jordan Farm
Alpacas of Sunny Meadows Paul Henderson Farm
American Pride Alpacas L1LC Donna Poplawski MD Farm
Andante Alpacas Sid & Susan Crane Farm
Arapaho Rose Alpacas Karen Kelly Farm
Argonaut Farms Rick & Cindy Shipley Farm
Astral-Light Alpacas. LLC Naomu E. Flam Farm
Ater's Alpaca Breeding Madelyn & Gary Arter Farm
Aptomn Day Alpacas Sabina Pokomey Farm
Barb's Alpaca Ranch Barb Bray Farm
Barros Alpacas James Barros Farm
Bear River Alpacas Nadine Joaguin Farm
Belvoir Mine Alpacas Shalon & Lester Smith Farm
Broolfarm...Alpacas in the Valley of the Moon  Mask & Debra Emery Farm
Celestial Alpacas Jan Shernll Farm
Cindy's Farm Cindy Ovenuga Farm
Colusa Riverside Alpacas David & Sheila Scroggins Farm
déja vo Alpacas Patricia Kemberding Farm
Derwydd Alpacas Dale & Jan Davis Farm
Desert Star Alpacas Marlk & Gayle Shaw Farm
Epic Alpacas Steve & Casey Aitchison Farm
Fair Winds Alpacas Bonnie Potter Farm
Five Oaks Ranch Allen & Pat Schulz Farm
Fleece Station Julie Mae Campbell Farm
Friendly Farm Alpacas Kathleen L. Friend Farm
Good Vibes Alpacas Edna Kram Farm
Heart & Soul Alpacas and Spinnery Karen Ball Farm
Integnty Alpacas & Fiber Charlene Schoud Farm
Jackson Valley Alpaca Bill Lucas Farm
Juniper Creek Alpacas Eva & Rick Fisher Farm
KEMLRanch Marsha Ludwig Farm
KT-Lee Ranch Lisa & Ken Theis Farm
La Dolee Vita Alpacas Joe & Susan Awmb Farm
La Vida Real Alpacas Sandy Laws Farm
Lassen View Alpacas Steve & Lin Murray Farm
Lilly of the Valley Alpacas MNaney and Denms Lilly Farm

Luv R Pacas Dennis & Donna Mornis Farm
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Macedo's Man: Acre
MeCarty Creek Ranch
Menagene Hall Ranch
Moon Shine Alpacas
Moss Gathening Ranch
New Age Alpacas

Oak Valley Alpaca

Oecean View Ranch

Opus Two Alpacas
Qudish Fields Alpacas
Rammshadow

Ranch of the Oaks
Rancho Marganta Alpacas
Ray of Sunshine Alpacas
Renaissance Ridge Alpacas
Retiredice Alpacas & Guanacos
Robbin Gale Ranch
Rockstar Alpacas
Sawdust Alpacas

Serenity Valley Alpacas
Shan 's Suns

Shekinah's Alpacas
Shiloh Springs Ranch
Sierra Nevada Ranch
Sierra Rose Alpacas
Sumple Life Farm Alpacas
Sky’s the Linut Alpacas
Skylark Ridge

Summer Star Alpacas
Sunny Acres Alpacas
Trple | Alpacas

Two Trees Alpacas
Valhalla Farms

Vello Vellon Farm
Wandenng Star Alpacas
Wooden Valley Alpacas
Yoffi Farm

ZZ ALPACAS

Maureen & Larry Macedo
Kim & Mike Bisceglia
Debra Galway

Vietor and Melissa Epperson
Pauline & Ron Bowen
Barbara Zachary

Rick & Pam Brady

Demse Maoles

Joan Clappier

Ball Posey

Shannon Verssimo

Tom & Merte Goehring
Alida & Wayne Webb
Martthew & Yvonna Ray
Julie & Ken Rosenfeld MD
Paige Romine

Patrick & Sharlene Boone
Lisa Beatry

Glenn & Carolyn Waddell
Jefi Bennent

Shan McKelvy

Wendy MacBain

MNaney & Richard Masak
Anita Jacobson

Howard & Cynthia Kuhlmann
Naney & Michael Brlenc
Tern Tienken

EKathryn Amann

William & Darlene Hagen
John & Shannon Galvan
Roger & Maxine Hoeflinger
Alison Marschewsk

Signe Osthy

Gave Cornell

Clark Wurzberger

Targie & Laura Lews
Marlene Stein

Dave Zandberg

Linda Cline

Donald Crowder

Farm
Farm
Farm
Farm
Associate
Farm
Farm
Farm
Farm
Farm
Associate
Farm
Farm
Farm
Farm
Farm
Associate
Farm
Farm
Farm
Farm
Farm
Farm
Associate
Farm
Farm
Farm
Farm
Associate
Farm
Farm
Farm
Farm
Farm
Farm
Farm
Farm
Farm
Associate
Associate
Associate

Fred & Michelle Rcigm
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A

Steve & Casey Aarcluson
Epe Alpacas

5273 Horuros Road

Catheys Valley CA 95306
209-769-1358
steve{@epicalpacas.com

www.EpicAlpacas.com

Kathryn Amann
Skylack Ridge

PO Box 868
Neweastle CA 95658
916-812-3132

kathrynamann(@lyahoo.com

Vicki Ams

Alpaca Shire

21740 Burndale Rd

Sonoma CA 93476
T07-938-3412
VickiAShire{@vom com
www.alpacanation com /alpacasiu
reasp

f'hl'.i[h&l}'n & Gﬂr}.’ Ater
Ater's Alpaca Breeding

2251 Rura Court

Santa Clara CA 93050-5617
408-246-5206
mio{@atersalpacas com

1[1':&: & Susan Arbk

La Dolce Vita Alpacas

PO Box 2036

Ramona CA 92065

24901 Baseta Star Ranch Road
Ramona CA 92065
760-788-1959
susan(@ldvalpacas.com

B

Karen Ball

Russell Ratu
Heart & Soul Alpacas and Spinnery
14514 Oak Meadow Rd

Penn Valley CA 95946
530-432-3015

heartandsonlsps y _com

James Barros
Barros Alpacas

6480 Kathenne Rd %72
Sumu Valley CA 93063
805-584-2130
um(@barrosalpacas com

www barrosalpacas.com

Lisa Beatty

Rockstar Alpacas

16440 Bonner Road
Warsonwille CA 95076
831-7T22-6360
Ib@rockstaralpacas.com

m'w_m:ksmlpacns.mm

Jeft Bennett

Lynda Cunningham
Seremty Valley Alpacas
2026 Wanng St

Seaside CA 93933
8§31-394-3740
svalpacas(@gmal com

www.sv-alpacas.com

Kim & Mike Bisceglia
MeCarty Creek Ranch

PO Box 2216

Flournoy CA 96029
15220 Paskenta Road
Floumoy CA 96029
530-833-5431
menken{@comeast net
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Parrick & Sharlene Boone
Robbrw Gale Ranch

PO Boxsid

Wilten C4 95693

10073 Alta Mesa Rd

Wilton CA 95593

165870827

sharmightbe(@ yaboo.com

Pauline & Ron Bowen
Mose Gathering Ranch

7629 Midway Pines Drive
iﬁmgfdﬂw 4 96088
F304TL 5771

mosspathering7 (@ pamail. com

Rick & Pam Brady
Oak Valley Alpaca

2044 South Ranchero Rd
Valley Spungs CA 95232
209-T72-3906
Brady-OVA@att net
www oakvalleyalpaca.com

Barb Bray

Barb's Alpaca Ranch

9403 5. Claremont Ave
Fowler CA 93625
359-834-4934
BBray?403(@gmail com
wow BarbsAlpacaRanch com

Naney & Michael Brlene
Sumple Life Farm Alpacas

4985 M. 18th East Street
Mountain Home [D B3647
208-587-7283
nbrleticf@iclear net
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C

Julie Mae Campbell
Fleece Station

16621 Owl Tree Road
Rwermde CA 925049701
835-435-3323
juliemac{a@lfleccestation com
www fleecestation com

MNancy Chapel

Ron Kowalka

Alpaea Country Estates

16939 Cabrera Rd.

Grass Valley CA 93949

8025 Rasmussen Rd

Loomis CA 93630
530-268-2259.
alpacacounirvestates(fivahoo.com
www.alpacacountryestates.com

Joan Clappier

Opus Two Alpacas

16265 Indian Springs Ranch Rd
Grass Valley CA 95949
530-273-8586
alpacajoan@aol.com

www opustwoalpacas com

Phyl & John Clempson
Alpaca Reserve of Napa Valley
1550 McKinley Road

Napa CA 94558
T07-265-09589

ﬂp:mﬂen':@'iol.com

Linda Chne

79 East Darly Dr. #7118
Camarille T4 93010
S05-218-1171

f.rxda. ffm.r@ e l.ﬁms,.pg

Gaye Cornell

Vello Vellon Farm
12701 E. Peluer Road
Acampo CA 95220
209-334-0908
bandud 1 {@lclearwire net

www.vellorellon.com

Sid & Susan Crane
Andante Alpacas

56 Mimosa Lane

Chico CA 95973
530-345-4031
mal:ra.n:@utt.nﬂ

Donald Crowder
3104 Boland Gardenr Lane
Madeste C4 95355

S74 2864293

Doncrowder(@) yahoo.comr

D

Dale & Jan Day is
Derwvdd Alpacas

24485 Derwvdd Way
Esparto CA 95627
330-908-1506

dale davis(@yahoo com
www.derwyddalpacas com

E

Mark & Debra Emery
Brookfarm.. Alpacas in the
Valley of the Moon

8150 Sonoma Mountain Rd
Glen Ellen CA 95442
TO7-996-0350
broakfarmalpacas(@mae com
www brookfarmalpaca com
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Victor and Melissa Epperson
Moon Shine Alpacas

PO Box 623

Lo: Molinss CA 96055
25368 Organge St

Los Molinos CA 96033
530-384-1938

victorepperson{@latt.net

Sandra Enckson
Adorable Alpacas

PO Box 603

Tehachaps CA 93581
24515 Compmunps Valley Rd
Tehachapr CA 93561
661-822-6034
adorablealpacasi@aol com

worw.adorablealpacas com

F
Scott & Laurte Findlay
Alpacas of El Dosado

4535 Boo Bear Lane
Somerset CA 95684

530-642-8082
scottff@isbeglobal net
“w.anicnsnfeIﬁmada.cnm

Eva & Rick Fisher
Juniper Creek Alpacas

11259 Juniper Dr.

Nevada City CA 95939
530-273-4488 R
jumperereekalpacas(@emal com

MNaomi E. Flam
Astral-Light Alpacas. LLC
5132 M. Palm Ave., PMB 113
Fresno CA 93704-2203
35625 Rd 274

Nogth Fork CA 93643
559.269-7T683
nsomiflam{glgmail com
www.astrallightalpacas com
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Kathleen L. Friend
Marge Smith

Froendly Farm Alpacas

3953 Keefer Road

Chico CA 93973
S30-3H424745
molly(@ic-zone.net

wow fnendlyfarmalpacas. com

G

John & Shannon Galvan
Sunny Acres Alpacas

6100 N McCall Ave

Cloms CA 93619
559-323-9608
sunnyb3(@comeast net

www. SuanyAcresAlpacas.com

Debra Galway

Menagene Hill Ranch

4071 Norman Ct

Vacawmlle CA 95683
T07-455-8211
grdndetr(@)solanowireless com
menagenehilranch com

Tom & Mette Goehning
Ranch of the Oaks

3269 Crucero Rd

Lompoe CA 93436
B05-740-9508
machi@ranchoftheocaks com

www.ranchoftheoaks com

Renate & Richard Gyuro
Alpacas at Lone Ranch

13856 Weowna Way

White City OR 97503
341-821-8071
rchard@alpacasontheweb.com
www alpacasontheweb.com

H

William & Darlene Hagen

Sumrmer Star Alpacas

1907 Clavendon Dr
Fairfield CA 94534
7924 Charfotte Lane
Vacaville €4 95588
TOF419-4759

dbapen( 2@l comrast. net

Nancy & Dave Helwig
925 Sterhing Alpacas, L1.C
196 Colt Lane

Thousand Oaks CA 921361
805-496-0343
sterhingalpacas{@yahoo.com

woww.925suns.com

Paul Henderson
Alpacas of Sunny Meadows
PO Box 370198

Montara CA 94037

801 June Hollow Road
Montara CA 94037
650-270-7703
henderson02(@vahoo com

Victoria & Ken Hibbits
Alpacas by the Sea

P. Q. Box 371268

Montara CA 94037

1162 Tamannd St

Montara CA 94037
650-728-5825
hibbits{@alpacasbythesea com

Roger & Maxine Hoeflinger
Tople | Alpacas

888 E. Davis Dr.

Dinuba CA 93618
559.591-3321
rmhoeflinger{@hotmail com
www.toplejalpacas.openherd com
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]

Anita Jacobson
Sierra Nevada Ranch
9851 Steriing Creek Lane
Disirbam €A 95938
330-345-3920
anital@digitalpath.net

BWW,HerTaneradaranch, con

Nadine Joaquin

Bear Fuver Alpacas

2443 N Jack Tone Rd
Stockton CA 95215

4600 Wison Town Rd
Lincoln CA 93648
209-956-9592
nadinejoaquin{@live com
www. bearnveralpacas com

Dianna & Jack Jordan
Alpacas of Somerset Farm

PC Box 190

Somerset CA 93684

8226 Stoney Creek Rd
Somerset CA 95684

530- 620-6033
dljordan{@live com
wwwralpacasofsomersetfarm com

Jovee Judy

Alpacas del Oeste

30 Castlewood Drve. Apt 221
Pittsburg CA 94565
925.698-7293

pacajovee(aisbeglobal net

K

Karen Kelly
Arapaho Rose Alpacas
10702 Arapaho Dave
Redding CA 96003
530-949-2972
kskellyl(@art net

www.arapahorose com
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Patricia Kemberling
Craig Riggs

déja vu Alpacas

10340 Live Osk Lane

Penn Valley CA 95946-9121
530-432-T030
lvecakeellars(@sbeglobal net

Edna Kram

Good Vibes Alpacas
7034 Overook De.
Santa Reosa CA 95409
8150 Sonoma Rd

Glen Ellen CA 95442
40B8-761-1434
ednakram(@att net

Howard & Cyntlua Kuhlmann
Sierza Rose Alpacas

15895 Greenhomm Rd.

Grass Valley CA 95945
530-272-1218
Cyntlua@SierraRose Alpacas.com
http:/ /SierraRoseAlpacas.com

L

Sandy Laws

Craig Miller

La Vida Real Alpacas
12821 La Vida Real

Los Altos Hills CA 94022
650-949_3314

sandy laws(@stanford edu

Targie & Laura Lewis
Wooden Valley Alpacas
1350 Wooden Valley Rd
Napa CA 94338

707 2554074
targiejlf@lvahoo com

Mancy and Denms Lﬂ]}'
Lilly of the Valley Alpaeas
2912 Church 5t

Modesto CA 95357
209-577-3638

lovalpacas(@ yahoo.com

www lovalpacas.com

Bill Lucas

Jeff Howard

Jackson Valley Alpaca

PO Boz 305

Burson CA 95225

3535 Wilkenson Lane
Valley Spnngs CA 95252
209-772-1207
lucaswmialme com

Marsha Lllf!“'ig
EMLRanch

974 Vintage Ct.

Ric Vista CA 94571
T07-374-3431

marsha lndwigf@vahoo com

M

Wendy MacBain
Shelkinah's Alpacas

PO Box 1209

Gilroy CA 95021

8485 Buschell Road

Gilrey CA 95020
408-848-9383
shelunahsalpacas(@earthhnk net
www.shekinahsalpacas.com

Maureen & Larry Macedo
Macedo's Muu Acre

20721 State Highwray 140
Stevinson CA 93374
209-648-2384
manreenmacedsiacl com
www.macedosminiacie com
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Alson Marschewski
Two Trees Alpacas

6395 Balcom Canyon Rd
Somus CA 93066
805-216-6022
rwotreesalpacas(@aol.com
www twotreesalpacas.com

MNancy & Richard Masak
Shiloh Spnngs Ranch

39505 Averuda Bomra

Murneta CA 92362
951-677-2126
shilohspungs(@iverizon net
www.shilohspnngsranch com

Shan McKelvy
Shan 's Suns

1920 Main Street
Mozro Bay CA 93442
805-772-1719
shan@morrofleece com

wwrw.morro flesceworks com

Denise Moles

Ocean View Ranch

19534 Montewina Rd

Los Gatos CA 95033
408-395-2176
mesmoles@acl com

wow. OceanViewRanch.com

Dennis & Donna Maorris
Luv R Pacas

PO Box 2

Los Banos CA 93635

16090 Breume Rd

Los Banos CA 93635
209-826-2610
luvrpacas(@yahoo.com

www luvrpacas com
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